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Introduction: 
The website is passé and in danger of becoming extinct. What used to be a primary source of 

information and a user destination has now become a place where users — if they visit at all — grab the 

information they need and quickly return to their social, video-rich, customized, on-demand digital life.

It doesn’t have to be that way. Advances in Web content management (WCM) are enabling 

VYNHUPaH[PVUZ�[V�ÄUHSS`�M\SÄSS�[OLPY�THYRL[PUN�HUK�YL]LU\L�NLULYH[PUN�WV[LU[PHS��;OYV\NO�H\KPLUJL�
growth and engagements that result in increased monetization, companies are now realizing that 

the right blend of rich content and commerce is possible. 

3L[»Z�L_HTPUL�JVU[LU[�ÄYZ[��@V\�^HU[�[V�KLSP]LY�`V\Y�JVU[LU[�HUK�JVU]L`�H�WV^LYM\S�TLZZHNL�[V�
your audience, such as breaking news or information about your company, products or brand. That 

content must now be compelling and combine the latest in optimized text, video, audio and graphic 

content — with social, aggregated and integrated media. 

Now consider commerce. Making money means something different to every organization. To some 

companies, it centers on marketing a product or service. But to others, it could mean increased 

advertising revenue through audience growth, new types of sponsored or syndicated content, more 

partner integrations or reaching a new audience that was previously inaccessible.

The website’s decline in usefulness is largely due to the fact that it hasn’t kept pace with its users. 

An audience now wants to participate in an online world that is social, personalized, media-rich and 

immediate. They want access to that content from their smartphones, Blackberries, laptops and 

tablets. And they expect that same rich experience from any site they visit — corporate, commerce 

or media. If it’s not there, they will leave and not bother to return. 

Fortunately, the website is now poised for a comeback. With the technology and expertise explored 

PU�[OLZL�WHNLZ��JVTWHUPLZ�^PSS�ÄUHSS`�IL�HISL�[V�KL]LSVW�LUNHNPUN��[PTLS`�HUK�JVTWLSSPUN�JVU[LU[�
that leads to greater user engagement, increased conversions and incremental revenue. With these 

improved sites, users will visit more frequently, stay longer, explore more deeply and invite their 

friends to do the same. 

This white paper will show you how to transform your existing corporate or media site from a ‘me-

too’ commodity — into an irreplaceable vehicle for customer engagement and revenue generation. 

9LHK�VU�¯�HUK�ZLL�OV^�[OL�^LIZP[L�PZ�ÄUHSS`�JVTPUN�VM�HNL��

Barriers to Delivering Compelling Content 
Today’s Web content management solutions don’t enable organizations to effectively deliver their 

JVU[LU[�VY�KYP]L�[OLPY�KPNP[HS�Z[YH[LN �̀�,_PZ[PUN�[VVSZ�HYL�PULMÄJPLU[��PUÅL_PISL�HUK�\UHISL�[V�SL]LYHNL�
the many forms of rich content needed to fuel incremental revenue for the organization.

Challenges with today’s Web content management tools include:

�� *VTWSL_P[`�VM�+PZ[YPI\[PVU��0THNPUL�W\ISPZOPUN�JVU[LU[�\ZPUN�H�Z`Z[LT�[OH[�^HZ�KLZPNULK�ILMVYL�
-HJLIVVR�YP]HSLK�.VVNSL��^OLU�TVIPSL�[YHMÄJ�^HZ�HU�HM[LY[OV\NO[�HUK�(WWSL�ZVSK�P7VKZ�UV[�
P7HKZ��;OH[»Z�[OL�WVZP[PVU�TVZ[�JVTWHUPLZ�HYL�PU�[VKH �̀�;OLPY�Z`Z[LTZ�HYL�UV[�LX\PWWLK�[V�
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distribute content seamlessly to multiple platforms, to syndicate or push and accept social 

media. To reach these key distribution points, today is a cut-and-paste, labor-wasting hassle — 

a costly development-dependent drain that takes months or is simply impossible.

�� *VTWSL_P[`�VM�7YVK\J[PVU��4HUHNPUN�JVU[LU[�YLX\PYLZ�[OL�HIPSP[`�[V�JVUULJ[�[V�SLNHJ`�Z`Z[LTZ��
integrate with key partners, solicit and inject social contributors and leverage existing digital 

assets. This process typically involves dozens of resources across multiple departments every 

day. And these content creators are regularly restricted by their location, bandwidth, network 

access, time of day or computing device. 

�� 0UÅL_PIPSP[ �̀�;VKH`»Z�>*4�[VVSZ�HYL�JVTWSL[LS`�PUÅL_PISL��*OHUNLZ�[V�H�^LIZP[L�HYL�[PTL�
consuming and expensive. Special events — like an anniversary, election or holiday — present 

welcome opportunities to engage and monetize an audience. The ability to recreate a home 

page, launch a micro-site, deploy a new look and feel or add a third-party tool that would lure 

advertisers and users is lost, because it would take weeks or months to execute.

Challenges to Monetizing a Website 
Monetization can mean many things to a media company or enterprise, including productization of a 

JVTWHU`»Z�IYHUK��PUJYLHZPUN�[YHMÄJ�[V�P[Z�^LIZP[L��LUHISPUN�L�JVTTLYJL�VY�THYRL[PUN�[OL�JVTWHU`»Z�
VMÅPUL�WYVWLY[PLZ��6Y�P[�TH`�Q\Z[�TLHU�ÄUKPUN�H�SLZZ�L_WLUZP]L�^H`�[V�SL]LYHNL�UL^�HUK�L_PZ[PUN�JVU[LU[��

Current barriers to content monetization include:

�� 3PTP[LK�(K�:LY]PUN�6W[PVUZ��*VTWHU`�HUK�TLKPH�ZP[LZ�HYL�[`WPJHSS`�Z\WWVY[LK�I`�[YHKP[PVUHS�KPZWSH`�
advertising, which represents just one potential revenue stream. But to leverage that traditional 

advertising fully, these sites need the ability to offer advertisers a wider variety of supported ad sizes, 

targeting a variety of abilities and ad formats including interstitial webpages, video, synchronization 

and customization. Without these abilities, revenue is left on the table due to unsupported ad 

formats and sizes, lack of targeting abilities and painfully slow integration timelines.

�� 6UL�>H`�9L]LU\L�:[YLHTZ��(Z�Z\JJLZZM\S�HZ�KPZWSH`�HK]LY[PZPUN�TH`�IL��KPNP[HS�WYVWLY[PLZ�
need multiple monetization opportunities that go far beyond traditional ads. These opportunities 

can take the form of ‘soft content’ that could include sponsored content, syndicated content, 

HMÄSPH[L�THYRL[PUN�PU[LNYH[PVUZ��[OPYK�WHY[`�PU[LNYH[PVUZ��WYVTV[PVUHS�JVU[LU[��JSHZZPÄLKZ��TVIPSL�
applications and contesting. Add to that a limited or non-existent e-commerce solution and 

there’s another revenue opportunity that’s missing from the arsenal. 

�� +L]LSVWTLU[�9VHKISVJRZ��4HU`�WV[LU[PHS�YL]LU\L�NLULYH[PUN�WYVQLJ[Z�HYL�ZJYHWWLK�ILJH\ZL�
IT responds with, “We can’t do that”, “It’s not supported” or “We don’t have time or resources 

to build it.” Without the ability to cost-effectively and quickly change a site’s appearance and 

functionality as often as Google changes its logo, these opportunities are lost. If only companies 

could easily integrate a third-party application or game, add a weather module that triggers a 

JV\WVU�MVY�PJL�JYLHT�VU�H�OV[�KH`�VY�H\[VTH[PJHSS`�WVZ[�ÄUPZO�[PTLZ�MVY�H�THYH[OVU�[OL`�HYL�
sponsoring — it would be a different world. 

�� 3VZZ�VM�-VJ\Z��6UL�VM�[OL�SHYNLZ[�HUK�TVZ[�V]LYSVVRLK�JVZ[Z�HZZVJPH[LK�^P[O�[VKH`»Z�ZVS\[PVUZ�PZ�
the loss of focus on the company’s core business, which for most doesn’t involve managing an 
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enterprise-level WCM solution. The amount of time dedicated to implementing, running, maintaining, 

updating and testing a platform is time that should be dedicated to the core business.

;OLYL�HYL�U\TLYV\Z�^H`Z�JVTWHUPLZ�JHU�PUJYLHZL�[YHMÄJ��NLULYH[L�WYVTV[PVUZ��I\PSK�IYHUK�
loyalty, drive user-generated content and encourage engagement. But unfortunately, today’s Web 

content management tools are largely inadequate for reaching the enterprise’s content delivery and 

monetization goals. 

The EndPlay Vision
,UK7SH`�[HRLZ�H�KPMMLYLU[�HWWYVHJO�[V�^LIZP[L�KL]LSVWTLU[��Z[HY[PUN�^P[O�[OL�J\Z[VTLY�HUK�
working backwards. This business-centric, user-centric approach has produced a new kind of 

WCM — and a next-generation Web solution. 

;OL�,UK7SH`�ZVM[^HYL�HZ�H�ZLY]PJL��:HH:��ZVS\[PVU�LHZPS`�PU[LNYH[LZ��H\[VTH[LZ�HUK�Z`UKPJH[LZ�
audio, video and text content. It provides the ability to seamlessly connect clients with key partners. 

(UK�P[�KLSP]LYZ�[OL�ÅL_PIPSP[ �̀�ZJHSHIPSP[`�HUK�YLSPHIPSP[`�ULLKLK�[V�KPMMLYLU[PH[L�H�^LIZP[L�PU�[VKH`»Z�
crowded marketplace. 

The common fear of today’s WCM clients is that they will purchase and install a system that 

\UKLY�KLSP]LYZ�MYVT�[OL�Z[HY[�HUK�PZ�VIZVSL[L�^P[OPU����TVU[OZ��,UK7SH`»Z�WS\N�HUK�WSH`�HWWYVHJO�
guarantees that the customer’s system will work not only with today’s technology, but with the tools 

and technologies of the future. 

(SS�,UK7SH`�JSPLU[�ZP[LZ�HYL�OVZ[LK�H[�[OL�^VYSK�JSHZZ��W\YWVZL�I\PS[�:\WLY5(7�OVZ[PUN�MHJPSP[ �̀�
;OL�:\WLY5(7�JLU[LY�WYV]PKLZ�Z[H[L�VM�[OL�HY[�PUMYHZ[Y\J[\YL�[LJOUVSVN`�HUK�H�[YPWSL�YLK\UKHU[�
TVUP[VYPUN�ZLY]PJL��LUZ\YPUN�[OL�OPNOLZ[�SL]LS�VM�H]HPSHIPSP[`�MVY�HSS�,UK7SH`�OVZ[LK�ZVS\[PVUZ�

Content Generation and Delivery with EndPlay 
;OL�,UK7SH`�>*4�WSH[MVYT�[HRLZ�[OL�JVTWSL_P[`�V\[�VM�KPZ[YPI\[PVU�HUK�WYVK\J[PVU�HUK�ÄUHSS`�
WYV]PKLZ�[OL�ÅL_PIPSP[`�ULLKLK�I`�[VKH`»Z�LU[LYWYPZLZ�HUK�TLKPH�JVTWHUPLZ��

Transforming Distribution 
Today, the average Web team spends far too much time pushing content to multiple platforms. 

;OL`�ULLK�[VVSZ�[OH[�^PSS�LUHISL�[OLT�[V�ZLY]L�JVU[LU[�[V�HU`�ZJYLLU��^P[O�VUL�WYVK\J[PVU�^VYRÅV^�
and without the assistance of their IT department.

5V �̂�^P[O�,UK7SH`»Z�0U[LSSPNLU[�9LUKLYPUN�[LJOUVSVN �̀�LU[LYWYPZLZ�HUK�TLKPH�JVTWHUPLZ�JHU�ÄUHSS`�
NLULYH[L�HUK�KLSP]LY�JVU[LU[�[V�HU`�KL]PJL��^OH[L]LY�[OL�TLKPH�[`WL��(UK�ILJH\ZL�,UK7SH`�PZ�
platform-agnostic, content owners — be they reporters, producers or product managers — can 

easily feed their content to any user device — desktop, smartphone or tablet — with a single 

^VYRÅV �̂�MYVT�H�ZPUNSL�O\I��,UK7SH`»Z�HK]HUJLK�Z`UKPJH[PVU�JHWHIPSP[`�LUHISLZ�H�JVTWHU`»Z�>LI�
team to decide who, what, when and in what format its partners receive content.

;OL�,UK7SH`�>*4�WSH[MVYT�HSZV�LUHISLZ�[PNO[LY�ZVJPHS�PU[LNYH[PVU�I`�H\[VTH[PJHSS`�KPZ[YPI\[PUN�>LI�
JVU[LU[�[V�ZVJPHS�KLZ[PUH[PVUZ��>P[O�,UK7SH �̀�P[»Z�Q\Z[�HUV[OLY�J\Z[VTPaHISL�KPZ[YPI\[PVU�WVPU[�I\PS[�
PU[V�[OL�JSPLU[»Z�L_PZ[PUN�^VYRÅV �̂�
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Streamlining Production
4HUHNPUN�JVU[LU[�^P[O�[VKH`»Z�[VVSZ�PZ�MHY�[VV�[PTL�JVUZ\TPUN�HUK�JVTWSL_��,UK7SH`�Z[YLHTSPULZ�
WCM management by allowing a company’s Web staff to function anywhere, anytime — regardless 

VM�UL[^VYR�HJJLZZ��IHUK^PK[O�SPTP[H[PVUZ�VY�JVTW\[PUN�KL]PJL��;OL�PU[LYVWLYHIPSP[`�VM�[OL�,UK7SH`�
WCM enables clients to easily leverage existing assets by connecting to the company’s legacy 

systems used to manage video, weather data, graphics, images, live video, analytics and mobile 

ZP[LZ��;OLZL�HZZL[Z�HYL�KPZWSH`LK�]PH�,UK7SH`»Z�WYL�I\PS[�VY�JVUÄN\YHISL�TVK\SLZ�[OH[�HJJLW[�MLLKZ��
images and data from these systems.

;OL�,UK7SH`�>*4�WSH[MVYT�WYV]PKLZ�J\Z[VTLYZ�[OL�HIPSP[`�[V�PU[LNYH[L�^P[O�H�NYV^PUN�SPZ[�VM�WYL�
approved partners who can deliver key content, tools and data — or with additional partners of 

[OL�JSPLU[»Z�JOVVZPUN��;OLZL�WS\N�HUK�WSH`�VW[PVUZ��[OPYK�WHY[`�WHNL�[`WLZ�HUK�(70Z��HWWSPJH[PVU�
programming interfaces) provide media companies and enterprises with the ability to integrate 

whatever they want, and with whomever they choose.

Enabling Flexibility
>P[O�[VKH`»Z�PUÅL_PISL�[VVSZ��JOHUNLZ�[V�H�^LIZP[L�JHU�[HRL�^LLRZ�VY�L]LU�TVU[OZ�[V�L_LJ\[L��0U�
HKKP[PVU�[V�[OL�WSH[MVYT»Z�Z[HUKHYK�JVTWVULU[Z��[OL�,UK7SH`�:VM[^HYL�+L]LSVWLY�2P[��:+2��HUK�(70Z�
provide customers with the ability to customize and add new features to their sites quickly and affordably.

,UK7SH`»Z�J\Z[VTPaHISL�*::��JHZJHKPUN�Z[`SL�ZOLL[Z��JVTWVULU[Z�LUHISL�[OL�>LI�[LHT�[V�X\PJRS`�
JOHUNL�[OL�SVVR�HUK�MLLS�VM�VUL�WHNL�VY�[OL�LU[PYL�ZP[L��>P[O�,UK7SH �̀�P[�PZ�UV^�WVZZPISL�[V�KL]LSVW�
and launch a micro-site with all of the functionality of the main site — complete with custom URLs, 

navigation, ad tags, e-commerce and video — in just a matter of days.

Greater Monetization with EndPlay
Monetizing a website starts with generating a wider audience for a company’s unique offering. 

+VPUN�[OH[�YLX\PYLZ�[OL�HIPSP[`�[V�LHZPS`�KPZ[YPI\[L�[OH[�JVU[LU[�^OLYL�[OLPY�H\KPLUJL�JVUNYLNH[LZ�·�
including the company’s website, mobile site, mobile apps, syndication partner sites, social media 

outlets or other online destinations. 

;OL�,UK7SH`�>*4�WSH[MVYT�VMMLYZ�HU�H\[VTH[LK�HUK�J\Z[VTPaHISL�KPZ[YPI\[PVU�O\I�[OH[�MLLKZ�HSS�
KL]PJL�[`WLZ�^P[O�[OL�HWWYVWYPH[L�MVYTH[��MYVT�Q\Z[�VUL�^VYRÅV �̂�0[�LTWV^LYZ�TVYL�WLVWSL�HUK�
T\S[PWSL�WHY[ULYZ�[V�JVU[YPI\[L��I\[�YLX\PYLZ�ML^LY�WLVWSL�[V�VWLYH[L��,UK7SH`�LUHISLZ�LMÄJPLU[��
affordable content production that scales easily. 

4HU`�,UK7SH`�J\Z[VTLYZ�HYL�HSYLHK`�HJOPL]PUN�PTWYLZZP]L�YLZ\S[Z�MYVT�[OLPY�UL^�>*4�ZVS\[PVU��
The following sections will explore some of those successes in greater detail.

EndPlay vs. Legacy Platform
;OPZ�,UK7SH`�JSPLU[�SH\UJOLK�HUK�NYL^�[YHMÄJ�HJYVZZ�HSS�JVU[LU[�JH[LNVYPLZ��I\[�LZWLJPHSS`�PU�
HYLHZ�[OH[�KLSP]LYLK�SP]L�HUK�\WKH[LK�JVU[LU[�MYVT�[OYLL�RL`�WHY[ULYZ�·�[OHURZ�[V�,UK7SH`»Z�
simple integration via customizable header and footer modules, third-party hosted pages and 

HTML/i-frame modules. 
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;OL�MVSSV^PUN�ÄN\YL�PSS\Z[YH[LZ�[OL�NYV^[O�L_WLYPLUJLK�PTTLKPH[LS`�HM[LY�[YHUZP[PVUPUN�[V�[OL�,UK7SH`�
WSH[MVYT��;OPZ�JSPLU[�Z^P[JOLK�[V�,UK7SH`�PU�(\N�������HUK�ZH^�PTTLKPH[L�NHPUZ�PU�H\KPLUJL�HUK�
LUNHNLTLU[�^P[OPU�[OL�ÄYZ[�ZP_�TVU[OZ��;OL�WYVWLY[`�YLNPZ[LYLK�`LHY�V]LY�`LHY�NYV^[O�VM����������
HUK������HJYVZZ�[OYLL�RL`�WLYMVYTHUJL�PUKPJH[VYZ��270Z��

-PN\YL����;OPZ�JSPLU[�ZH^�PTTLKPH[L�NHPUZ�PU�H\KPLUJL�HUK�LUNHNLTLU[�^P[OPU�[OL�ÄYZ[�ZP_�TVU[OZ��YLNPZ[LYPUN�`LHY�V]LY�`LHY�
NYV^[O�VM�����[V������HJYVZZ�[OYLL�270Z�

;OPZ�JSPLU[�HSZV�LUQV`LK�H�����SPM[�PU�L_[LYUHS�YLMLYYHSZ�HUK�H�����PUJYLHZL�PU�KHPS`�]PZP[VY�MYLX\LUJ`�
driven by this easily integrated content. 

Long-Term Digital Revenue Growth
;OL�MVSSV^PUN�,UK7SH`�JSPLU[�LZ[HISPZOLK�SVUN�[LYT�KPNP[HS�YL]LU\L�NYV^[O�I`�JVTIPUPUN�ZJHSHISL�
optimized content production and the resulting audience lift with a wide variety of advertising 

ZVS\[PVUZ��\UP[Z��WVZP[PVUZ�HUK�MVYTH[Z��;OL�JSPLU[�OHZ�YLHSPaLK������NYV^[O�PU�YL]LU\L�ZPUJL�
TV]PUN�[V�[OL�,UK7SH`�WSH[MVYT�

-PN\YL����;OPZ�JSPLU[�HJOPL]LK�H������PUJYLHZL�PU�YL]LU\L�ZPUJL�TV]PUN�[V�[OL�,UK7SH`�>*4�WSH[MVYT�

Source: comScore
9/09-2/10 vs. 9/10-2/11

EndPlayLegacy

Monthly
Uniques

0.9M

1.7M | 77% Growth

7.3M

13.6M | 86% Growth

Avg. 1.2 min. / visit

Avg. 5.1 min. / visit | 311% Growth

Pageviews

Avg. Minutes
Per Visit

$2 MM

$12 MM

$14 MM

$16 MM

$18 MM

$20 MM

$10 MM

$8 MM

$6 MM

$4 MM

Q1 Q2 Q3 Q4

2008

Q1 Q2 Q3 Q4

2009

Q1 Q2 Q3 Q4

2010

(Client tests 
select sites 
on Platform)

(Full Transition to Platform)

Source: Company Earnings Report  |  1/2008 - 12/2010 
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;OL�,UK7SH`�>*4�WSH[MVYT»Z�L_WHUKLK�TVUL[PaH[PVU�VWWVY[\UP[PLZ�Z[HY[�^P[O�Z[H[L�VM�[OL�HY[�
ad targeting by module, page, section, site, day-part, keyword and other parameters, as well as 

synchronized and interactive ad units. And by complying with IAB (Interactive Advertising Bureau) 

Z[HUKHYK�MVYTH[Z��PUJS\KPUN�=(:;��=PKLV�(K�:LY]PUN�;LTWSH[L�������,UK7SH`�WV^LYLK�^LIZP[LZ�JHU�
accept a wider variety of ad materials, win more business and leverage unsold video and display 

inventory including remnant.

,UK7SH`�LUHISLZ�V[OLY�YL]LU\L�NLULYH[PUN�VWWVY[\UP[PLZ�PU�YLSH[PVU�[V�ºZVM[�JVU[LU[»�VY�ºJVU[LU[�
THYRL[PUN»��^OPJO�PUJS\KL�YL]LU\L�ZOHYPUN��HMÄSPH[L�THYRL[PUN��T\S[PWSL�HK�ZLY]PUN�WHY[ULYZ��
KPYLJ[VYPLZ��ZWVUZVYLK�JVU[LU[�HUK�Z`UKPJH[PVU��;OL�,UK7SH`�>*4�WSH[MVYT�PZ�^LSS�LX\PWWLK�[V�
accept, display and distribute content in these cases via its built-in and customizable components, 

modules and pages.

EndPlay’s Intelligent Rendering
;OL�LUK�[V�LUK�ZVS\[PVU�RUV^U�HZ�0U[LSSPNLU[�9LUKLYPUN�Z[HY[Z�^P[O�H�^VYRÅV^�[OH[�VYPNPUH[LZ�MYVT�
any device and concludes with the real-time delivery of content optimized for website, smart phone, 

tablet and beyond.

A major component of Intelligent Rendering is Intelligent Monetization, which streamlines the relationship 

IL[^LLU�OPNO�]HS\L�JVU[LU[�HUK�TH_PTPaLK�TVUL[PaH[PVU��,UK7SH`�HJJVTWSPZOLZ�[OPZ�[OYV\NO�H�
combination of analytics, advertising modules and registration services, as well as by leveraging key 

ecosystem partnerships in areas such as contextual advertising, ad serving, analytics and search.

 

;OL�,UK7SH`�>*4�WSH[MVYT�HSZV�PUJS\KLZ�HU�PU[LNYH[LK��M\SS�ZLY]PJL��L�JVTTLYJL�ZVS\[PVU�[OH[�PZ�
ready upon launch, adding another potent revenue stream to a company’s digital strategy. With 

,UK7SH �̀�L�JVTTLYJL�OHZ�ÄUHSS`�ILJVTL�H�[\YU�RL`�VWWVY[\UP[`�MVY�HSS�TLKPH�JVTWHUPLZ�HUK�
enterprises. 
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Should a unique opportunity arise, custom development is now fast and affordable by leveraging 

,UK7SH`»Z�Z[HUKHYKZ�IHZLK�:+2�(+2�HUK�(70Z��*\Z[VTLYZ�JHU�THUHNL�[OLPY�V^U�KL]LSVWTLU[Z�
PU�OV\ZL�VY�JHSS�VU�[OL�,UK7SH`�*SPLU[�:LY]PJLZ�6YNHUPaH[PVU�[V�KV�P[�MVY�[OLT��>P[O�LP[OLY�HWWYVHJO��
the client’s revenue-generating projects won’t be shelved any longer due to multiple development 

and distribution constraints.

0U�HKKP[PVU�[V�P[Z�THU`�JVU[LU[�TVUL[PaH[PVU�VWWVY[\UP[PLZ��,UK7SH`�HSZV�ZH]LZ�JVTWHUPLZ�[OL�H�SH�
JHY[L�HUK�OPKKLU�JVZ[Z�VM�KV�P[�`V\YZLSM�VY�WHY[PHS�ZLY]PJL�ZVS\[PVUZ��>P[O�,UK7SH �̀�J\Z[VTLYZ�JHU�
eliminate the time, resources and money currently spent on:

�� :VM[^HYL�SPJLUZL�MLLZ��OHYK^HYL�HUK�Z[HMÄUN�MVY�T\S[PWSL�VY�PUJVTWSL[L�>*4�ZVS\[PVUZ
�� +LKPJH[LK�0;�PUMYHZ[Y\J[\YL��Z[HMM�HUK�IHJR\W�Z`Z[LTZ
�� (KKP[PVUHS�OHYK^HYL��ZVM[^HYL�HUK�IHUK^PK[O�[V�HJJVTTVKH[L�NYV^[O
�� *\Z[VT�VUL�VMM�KL]LSVWTLU[�WYVQLJ[Z�[V�PU[LNYH[L�^P[O�[OPYK�WHY[PLZ�HUK�RL`�WHY[ULYZ�

EndPlay Customers: A Sampling
When it comes to websites, few industries are more demanding than the world of big media. 

Many of the world’s largest, market-leading media companies have already made the switch to the 

YL]VS\[PVUHY`�UL^�,UK7SH`�>*4�WSH[MVYT�[V�KYP]L�[OLPY�JVU[PU\LK�Z\JJLZZ��PUJS\KPUN!

�� -6?�;LSL]PZPVU»Z����HMÄSPH[L�ZP[LZ�\ZL�,UK7SH`�L]LY`�KH`�[V�THUHNL�[OLPY�^LIZP[LZ��UPUL�VM�^OPJO�
VWLYH[L�^P[OPU�[OL�UH[PVU»Z�;VW����+4(Z��KLZPNUH[LK�THYRL[�HYLHZ���

�� -6?�:WVY[Z��VUL�VM�[OL�^VYSK»Z�TVZ[�]PZP[LK�ZWVY[Z�ZP[LZ��\ZLZ�[OL�,UK7SH`�>*4�WSH[MVYT�[V�
publish its popular FoxSports.com site as well as several South American Spanish-language 

sports websites. 

�� )PN�;LU�5L[^VYR��H�YLJLU[�HKKP[PVU�[V�[OL�,UK7SH`�MHTPS �̀�\ZLZ�[OL�WSH[MVYT�[V�JV]LY����VM�[OL�
country’s most well-known college sports programs.

�� 305�4LKPH�HUK�P[Z����HMÄSPH[LK�ZP[LZ�OH]L�HSS�HKVW[LK�[OL�,UK7SH`�>*4�WSH[MVYT�HZ�[OL�
company-wide standard for content management, website publishing and best-of-breed 

technology integration. 

�� ;OL�:JYPWWZ�;LSL]PZPVU�:[H[PVU�.YV\W�SH\UJOLK�[LU�IYVHKJHZ[�HMÄSPH[LK�^LIZP[LZ�\ZPUN�[OL�
,UK7SH`�WSH[MVYT�PU�4H`�VM���� ��:JYPWWZ�VWLYH[LZ�PU�THQVY�THYRL[Z�Z\JO�HZ�+L[YVP[��*SL]LSHUK��
*PUJPUUH[P��7OVLUP_��;HTWH��)HS[PTVYL�HUK�2HUZHZ�*P[ �̀

,UK7SH`�WV^LYLK�^LIZP[LZ�HYL�UV^�ZLY]PUN�TVYL�[OHU���IPSSPVU�WHNL�]PL^Z�WLY�TVU[O��(UK�[OH[»Z�
just the beginning of the story.
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Summary
Customers today don’t need ‘yet another CMS’ — they need an intelligent, comprehensive, cost-

effective Web content management system. They want a platform that enables rapid development 

and provides access to tools that enrich content for today’s users. 

They also need a partner who understands and supports their business vision and goals — 

someone who sees ‘content’ not as just a technical component to be delivered, but the core of the 

engagement strategy with their audience. And they want a partner who will work with them to turn 

that positive audience engagement into market and monetary gains.

,UK7SH`�PZ�KL]V[LK�[V�ILPUN�[OH[�RPUK�VM�WHY[ULY�·�VUL�^OV�KLÄULZ�P[Z�Z\JJLZZ�I`�OV^�^LSS�P[Z�
JSPLU[Z�HJOPL]L�[OLPY�V^U��0[»Z�[PTL�MVY�[OL�^LIZP[L�[V�NYV^�\W!�SL[�,UK7SH`�ZOV^�`V\�OV �̂�

About EndPlay
,UK7SH`�PZ�H�SLHKPUN�WYV]PKLY�VM�:HH:�>LI�*VU[LU[�4HUHNLTLU[��>*4��ZVS\[PVUZ�KLSP]LYLK�PU�[OL�
JSV\K���7V^LYLK�I`�P[Z�\UPX\L�º0U[LSSPNLU[�9LUKLYPUN»�[LJOUVSVN �̀�[OL�,UK7SH`�ZVS\[PVU�LTWV^LYZ�
clients to seamlessly produce, manage and instantly deliver content optimized for virtually any 

KL]PJL���;OL�JVTWHU`»Z�L_[LUZPISL�HYJOP[LJ[\YL�HUK�PU[LNYH[LK�WHY[ULYZ�LUZ\YL�,UK7SH`�JSPLU[Z�
can expand, engage, monetize andleverage their WCM solution against the complexities facing all 

IYHUKZ�PU�[OL�LYH�VM�)PN�+H[H�HUK�8\HU[\T�*VU[LU[�

,U[LYWYPZL�JSPLU[Z�PU�TLKPH��LU[LY[HPUTLU[��JVUZ\TLY�WHJRHNLK�NVVKZ��*7.��HUK�LK\JH[PVU�
]LY[PJHSZ�OH]L�[\YULK�[V�,UK7SH`»Z�L_WLYPLUJLK�*SPLU[�:LY]PJLZ�[LHT�[V�Z\WWVY[�JVSSHIVYH[PVU��
PTWSLTLU[H[PVU�HUK�VW[PTPaH[PVU�VM�[OLPY�,UK7SH`�ZVS\[PVUZ���,UK7SH`»Z�JVTTP[TLU[�[V�PUUV]H[PVU�
and customer-centric approach enables clients to stay ahead of their competition, increase 

audience engagement, and future-proof their digital business investment.

,UK7SH`�PZ�OLHKX\HY[LYLK�PU�3VZ�(UNLSLZ��*HSPMVYUPH�^P[O�YLNPVUHS�VMÄJLZ�PU�-SVYPKH�HUK�5L^�1LYZL �̀�
and currently expanding to Europe and Asia.  For more information, visit www.endplay.com.

��*VW`YPNO[������,UK7SH �̀�0UJ��(SS�YPNO[Z�YLZLY]LK��EndPlay, the EndPlay logo and Your Content. Intelligently Rendered.�HYL�[YHKLTHYRZ�VM�,UK7SH �̀�0UJ��(SS�V[OLY�
company and product names mentioned herein may be trademarks of their respective owners.


